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200-STATION RADIO SALUTE! 


ALL PUBLIX TAKES PRIDE 


BROOKLYN THEATRE TO GET Movie - Star 


WORLD WIDE AIR GREETING Tic-Ups Now 


Nearly 200 Radio stations all 
wer the United States, Canada 
md Mexico, and four in Europe, 
‘vill broadeast ‘‘salutes to Brook- 
‘yn” during the week starting 
sJovember 18th. 
eae Brooklyn radio 
fans who compile 


See Mr. the five largest 
Chatkin’s lists SE page eieog 
“received” ur- 

Note om ing ~that week, 
Page 2 will each receive 
on this an annual com- 
idea. plimentary ticket 


for the new 
: : Brooklyn - Para- 
“yount Theatre, good for two ad- 
-iissions, with the compliments of 
she theatre and the Brooklyn 
‘thamber of Commerce. 

The huge radio salute was ar- 
ranged by the Brooklyn-Para- 
lount Theatre, which opens at 
>aramount-Square, Flatbush and 
‘ieKalb, on Saturday noon, Novem- 
Mer 24th. 

: It is estimated that during the 
-veek of ‘saluting’? each of the 
“00 stations will ‘‘salute’’ at least 
ialf a dozen times, and a total 
f 100,000,000 listeners will have 
eard the glories of Brooklyn and 
“ts newest wonder-theatre extolled. 
~ The new theatre, thru the Pub- 
x theatres chain of which it is a 

t, has arranged with its actors 
nd musicians and stars who will 
“e playing in each city, to broad- 
“ast from a local station, singing 
ir playing a song in salutation to 
3rooklyn, to Paul Ash who is‘to 
“e master of ceremonies at the 
iew theatre; to Henry Murtagh, 
vho is to be solo-organist; or to 
—“Gamby’ the famous radio ace 
rho will make a personal appear- 
nee as premiere ballerina on the 
ypening week’s program. 


JOME OFFICE 
PERSONNEL - 
CHANGES 


veral recent changes have 
een made in the personnel of the 
fome Office, Mr. Sam Dembow, 
, announced yesterday. 

fr. James R. Cowan, who was 
merly the business executive of 
Production Department, has 
een transferred to the Production 
‘Yepartment of Paramount films 
nd is now in charge of producing 
ound acts at our Long Island 
tudio. While Mr. Cowan’s new 
uties are going to keep him pret- 


r 


3 still going to retain certain con- 
acts with our own Producing De- 
artment. 

The former duties and respon- 
ibilities of Mr. Cowan will be 
aken up by Mr. I. M. Halperin, 
nd all future communications and 
eports regarding our unit shows 
hould be addressed to Mr. Hal- 
sverin who, in turn, will bring each 
“aatter to the attention of Mr. Par- 
‘ington for discussion and de- 
‘ision. | 

Mr. Nathaniel Finston, formerly 
teneral Director of Music, has been 
ransferred to the Production De- 
artmént of Paramount, and_ his 
ormer duties and responsibilities 
vilt be assumed by Mr. Boris 
orros, 
n connection with the musical phase 
of our units should be directed to 


lis attention. 
All of the above changes.are now 


n effect and you should be guided E 


accordingly. 


y well occupied at the studio, heE 


All future communications 


AT THEATRE 
MEETINGS 


During his recent trip around 
the circuit, Mr. Sam Katz found 
that the Paramount Exchange 
Managers were highly desirous of 
sitting in on discussions regard- 
ing the problems of the theatres. 


Mr. Katz believes that a close 
cooperation between our dis- 
tribution department and _ our 


theatre managers will be mutual- 
ly beneficial. : 


In St. Louis, Maurice Schweit- 
zer, the Paramount Branch Man- 
ager, regularly attends the meet- 
ings of Skouras Brothers-Publix 
and the results have been most 
effective. 


“T am quite sure that this can 
be worked out advantageously to 
our company,’ Mr. Katz said, 
“and I should like to see regular 
means adopted to accomplish this. 
The Exchange managers have a 
world of information that can be 
utilized for better results.” 


i 


Sea 


_ HAVE YOU A “FUTURE” SCHEDULE? 


In many respects, the theatre iy exactly like a news- 
Every day the newspaper must be entirely new 
The theatre operates similarly, but on a twice- 


paper. 
and different. 


Wi 


an outstanding showman. 


proper time? 


grams, 
things. 


of hundreds of events daily, trusts to his memory. 
notes, and schedules his ‘“‘futures-faets” for his own protection. 
If he didn’t, opposition newspapers would seoop him. 
theatre doesn’t do it, opposition-theatres are likely to ‘‘scoop”’ 
So by all means keep a future book. 


you—and us. 
If you have an idea that 


“future” tip for the whole cireuit, telegraph it collect to PUB- 


LIX OPINION. 


everybody else. 


SPoampeyeveny 


SU AEHBRADU NE it SS Ta TTR 


weekly, or weekly change basis. 
what will strike popular public fancy, is exactly the same. 

Thus an experienced newspaper-writer who learns sober 
business-practice and theatre-requirements, 
Publix has 
former newspaper-writers who: are among the most effective 
showmen in the organization, primarily because of this under- 
standing of the basic problem of the theatre—training in the 
anticipation of public whims,—those ever-changing whims. 

All this being true, why shouldn't the theatre adopt a 
= yaluable practice from the editors? 

Why not keep a scheduie or book of ‘‘futures,’’ with 
“tickler-notes” far enough in advance of the actual ex- 
pectancy, so as to be able to adequately ‘“tcover’’ it at the 


Thus you’d have a constant reminder of all holidays, of 
all impending box-office menaces like election-radio returns, 
parades, anniversaries, future opposition, excuses for tie-ups 
to civic, or other important events. 
would operate not only as a first aid to valuable boxoffice 
publicity, but would be of trémendous aid in planning pro- 
special added attractions, and a thousand and one 
No newspaperman who is responsible for the handling 


PUBLIX OPINION wants to print a list of a dozen or so 
impending ‘‘futures’’ in each issue. 
prize-winners or not, let’s have them. 


CO-OPERATION Need Okay 


Use of movie artists’ names 
and photographs in commercial 
advertising tie-ups will no longer 
be permitted unless both the con- 
sent of the artist and the approval 
of the studio management are first 
obtained in writing, Mr. Katz has 
ruled upon receiving a communi- 
cation from Jesse L. Lasky ex- 
plaining the necessity of protect- 
ing the star as well the various 
advertising and publicity depart- 
ments of Paramount and Publix 
Theatres. 

Mr. Lasky’s letter follows: 

“So much dissatisfaction has 
been caused among the stars and 
players in the studios regarding 
nivertising tie-ups with commer- 
eial preducts that we have been 
obliged to adopt the following 
rule: . 

“In the future commercial ad- 
vertising men who wish to use the 
names and photographs of our 
artists must go directly to the 
artists themselves and first obtain 
their consent in writing. Then 


the advertising tie-up in question | 


must be approved either by the 
studio management or its repre- 
sentatives. ie 

“By the adoption of this rule 
we hope to relieve ourselves of 
the continuing nuisance of going 
to the artists with requests for 
advertising tie-ups—a nuisance 
which is not offset by the adver- 
tising value which we have re- 
ceived from these tie-ups in the 
past. 

“Therefore, will you please in- 
struct the varlous people at the 
exchanges, Publix Theatres and in 
our Advertising, Publicity ana 
Exploitation Departments that in 
the future this rule must be fol- 
lowed, as it is as much for their 
protection as it is for the protec- 
tion of the artist.” 

JESSE L. LASKY 


LOT EEA EA A 


The problem of anticipating 


quickly becomes 


in its ranks many 


The ‘‘futures-schedule’’ 


He makes 


If your 


you think will make a good 


Whether “futures” are 
They'll help you and 


IN STODDARD’S PROMOTION 


Starting as an usher in 


Balaban 
Theatre” a litthe over three years ago, Chester L.. 


& 


Katz-Pubhx “Chicago 


Stoddard was 


promoted to the position of Director of Publix Personnel Depart- 


READ MR.KATZ 
PAMPHLET 
ON PAGE 6 


At a recent meeting of the 
Home Office Executive Cabinet, 
Mr. Sam Katz, at the conclusion 
of the meeting, produced a pam- 
phlet from his desk, and after 
making significant comment as (to 
the application of the philosophy 


contained therein to show-busi 
ness, he proceeded to read its com- 
plete contents aloud to the as- 
sembled men. 

Thirty of the most important} 
executives and officers of Para- 
mount and Publix were present. 


It took half an hour for Mr. Katz) 


to read it. That half hour 
ecupied the time of the 


salaried men in Publix—-yet it was 


oe 


highest | 


first man to rise fron the 


ranks of ushers to 
membership in the Home Office 
executive cabinet. 


News of Stoddard'’s promotion 
was enthusiastically hailed, not 
only by his legion of friends but 
by everyone connected with the 
Publix orgunization, beeatse it 
bears cloquent testimony to the 
real opportunities and rewards 
| for consistent, conscientious effort 
fand ability within the Publix 


circle, 


TT 


a shrewd investment of time and} © — 


money that has great possibilities | © 
of huge return to the firm and to) | 


individuals. 


| & 
After-reading the painphlet, Mr. | * 


Katz ordered it reprinted and dis 


tributed to Publix field executives | 


with a foreword from himself. 


Publix Opinion believes it is 


rendering a service to the entire | 


organization by reprinting it in its 
entirety. 
other page, in this issue. 
again even if you have 
read it. Tell your staff to read it. 
Post it on your bulletin 
for all ‘to read. If it contained 
sufficient knowledge to justily 
Mr. Katz in treating the mat- 
ter as he did, certainly it is a 
rare privilege for publix employees 
to get the same opportunity that 
would otherwise only have 
reached the executives and man- 
agers. 

Post this page of Publix Opin- 
ion on your bulletin boards today 


You will find it on an-| ; 
liead it} 
already 


boards } 


with a note, inviting the attention 
of all of your employees. 


HOPE IT’S A DEEP 
BASSO PROFUNDO 


“Thought you might be 
interested in knowing, in 
the event you have not al- 
ready heard of it, we are 
using a punch phrase in an- 
swering the telephone of 
larger thea- 
says E. J. Sullivan. 
“Rather than answering, 
‘Riviera Theatre,’ we are 
saying ‘Omaha’s leading 
theatre, which, of course, 
knocks them for a roil of 
ash cans and leaves them 
screaming and tearing their 
hair. Thought perhaps some 
of the boys in the other ter- 
ritories might want to. take 
advantage of this, as un- 
doubtedly it causes a lot of 
comment around town.” 


some of our 
tfres,”’ 


CHESTER L. 


STODDARD 


Stoddard entered the “Chicago” 
as an usher on June 1, 1925. Two 
months later, he was transferred 
to the “Uptown” as ussistant chief 
usher. In a month, he was sent 


to the opening of the Boston 
“Metropolitan’’ as chief usher. 
And, in two weeks....just three 
and a half months after he began 
as usher....he was made as- 
sistant manager of the theatre. 


So thoroughly had he mastered 
and developed the essentials of 
Publix service that on Jan. 1, 
1926, he wus sent to the coast to 
install our system of service and 


house operation in the Publix 
theatres there. He spent nine 
months there and, on his way 


back east, stopped off in Colorado 
where he remained six weeks in- 
stalling the system in our thea- 
tres of that state. 

When the Paramount opened in 
New York, he was recalled to fill 
the position of first assistant man- 
ager at Broadways biggest. thea- 
tre. He fulfilled his duties here 
so faithfully and efficiently for a 


| year and a half, that he was sent 


to assist in the opening of the 
Minnesota Theatre. That task 


being completed, Mr. Stoddard en- 
tered the Home Office, from 
which place he was sent to the 


| New England district to work on 
| House Operation under the diree- 


(Continued on page 2) 


2 


MERCHANT 
TIE-UPS GET 
RESULTS 


Opera House, Bayonne, N. 
J., relights Oct. 15 with dra- 
matic stock bankrolled by a 


group of business men adja- 
cent to the theatre. 


Rupert La Bell is installing 
the stock, 


The foregoing paragraph, 
clipped from “Variety” is food 
for showmen’s thought. 

it illustrates the economic 
importance of the theatre in 
the life of every community. 
Publix Opinion has frequently | 
called attention to the fact that} 
“begging” for proper attention, 
respect, and co-operation, 1s 
not necessary. It can be de- 
manded, because a demand ex- 
ists for the theatre. The in- 
cident at Bayonne is a good 
example. 


You can cash in on the de-| 
mand if you marshall your 
sales-facts into the Convincing | 
argument that is possible. Any- 
one who has anything to sell 
in the neighborhood of your 
theatre, or the range of your 
patronage, can insinuate his 
merchandise into the attention | 
of your theatre goers by adv er-} 
tising directly to them. Every 
theatre goer is also a shopper.| 
The merchant who illustrates | 
his display-ads in the news- 
papers, or ties up his window 
displays to your theatre attrac- 
tions, is doing himself a favor| 
and he knows it. If you 


wheedle or give him pasrey 


you unsell him. If you point} 


out the fact that the tie-up} 


gives him the attention of the) 
hundreds of thousands of thea-} 


tre goers in your city, at no| 


cost to him, he’ll see that he is 


getting some valuable adver-=| 


tising free. 

If you want to build up your 
matinees, go in for “Shoppers 
Matinees” and tie up a dozen 


or two merchants to the idea 


twice a week. Let them ad- 
vertise it, too. The idea of of- 
fering a half dozen valuable 
merchandise prizes at a “draw- 
ing’ during the “Shoppers 


It builds business for the mer- 


chant, too. 


PUBLIX a 
FINKELSTEIN | Be 


IMPORTANT!! 
YOUR RADIO SALUTE 


Mr. Katz wants the BIGGEST radio-salute ever 
given, to be tendered to the new BROOKLYN-PARA- 
MOUNT THEATRE during the week commencing 
November 18th. Let’s get it for him! 


Get the acts playing in your theatre, or the organist, 
or a musician, to proffer a portion of the entertainment 
over your local broadcasting station during the week 
mentioned. It won’t cost any lane as the station will be 
glad to get the talent free. 


Have the artist announce that he is 
offering the program over the air, to 
salute his dear friend Paul Ash, master 
of ceremonies at the new Brooklyn-Para- 
mount Theatre—the world’s newest fine 
Publix theatre. Or make the salute to the 
solo organist, the famous Henry Mur- 
tagh. Or to the Brooklyn Chamber of. 
Commerce, which is proudly heralding 
the town’s possession of such a fine theatre. 


Arrange to have at least one artist broadcast every 
day, or twice a day. And do it for a week. Don’t put on 
a lot of acts all at one time. Maybe you can arrange for 
a dozen salutes that week from your town. All Brook- 
lyn is listening for it. 

Murtagh, Paul Ash, and New York and Brooklyn 
celebrities will tune in and listen, if you send them a 
wire, care Brooklyn Chamber of Commerce. Also they'll 
try to answer via a Brooklyn station. 


BE SURE AND STAGE THIS RADIO SALU’ LE! 
IF POSSIBLE GET A STORY ABOUT IT IN YOUR 
LOCAL NEWSPAPERS. 


LET PUBLIX OPINION KNOW WHAT YOU 
DID, OR WHY YOU COULDN'T, so due credit may 
be given to all concerned. 


—DAVID J. CHATKIN. 


Answering request for specific This is the 
information to be passed along, | that @ suburt 
f the things we sranted this — 
Here are some 0 and the: lead 
have done lately in the Twin 
Cities, to sell our shows: a 
1. “WINGS” Ballyhoo: ‘The Capi 
At the Strand theatre, Minnea-| used a 
polis, where ‘‘Wings” hroke all} 
records, a goodly bit of the attend- thé wink for 
ance can be eredited to the lobby city. This stunt, 
ballyhoo which consisted of four|one hour of ff 
miniature airplanes, électrically | each night was 
operated. secutive night 
The largest, a| held 5th week 
QU E § -] three motored ape to hold ir 
TION: Ford mode! hay- . “TERROR” Ba 
having a wing ne Capitol atr 
How . can spread of 56 in-| used an advance I 
we best help| ches was suspen-| for “The ‘Terror,’ 
you in the! ded directly over | weird figure in bli 
future? the canopy and) a shadow box and 
ANSWER: + under the theatre appropriate lights. 


sign. Its three! startling and cat 
electric motors! of comment. 
when running re- 5. 
produced a roar mgr Th 
‘similar to a plane Seth 
that could be| Paul and the State @ 
heard for several| Reapolis built special 
hundred feet in| the showing of “Lilac 
all dire e-| posed of artificial Mls 
tions from the on trellis work. — 
theatre. in both theatres 
Three smalier a compo board 
planes, with a Cashiers were di 
wing spread of 26 inches were similar to that wort 
suspended over the sidewalk from Moore in the picture.” 
the eanopy where they whirled in| Were dressed in- 
circles day and night driven by | “forms. 


small electric motors. 6. “AIRPLANE 
i : 4 The Capitol 
TRY THIS WITH of the Marines” playing at the) A large motor generator truck 
Publix Palace Theatre, kel d,| borrowed from a local film com- | obtained a splendid pul 
YOUR HOME TALENT niente ere ae pany with huge search lights com-|up by having the in 


pleted the ballyhoo. This was run | Moore in “Lilac 
Manager Roy L. Smart capital-|. Miss Elder formerly “lived in in Souk of thea thanihe every night by alr express: The ex 


ized on the former membership of| Lakeland and was a member of} from 7 to 10 PL M. . j met eral 
Miss Ruth Elder in a local club to| the Pionette Club—a business and i er eee nee carta ae in bj 
gain added publicity for Richard] professional women’s _organiaa- 2. “GRANADA” opening: y esco 


f planes. The ‘e 

A double truck spread of co-|° ne eae 

_| operative ads in the Minneapolis | then circled the city ge 

| Journal announced the opening of | topping parachute — 
the Granada, Theatre in Minneap- which passes for * 

olis. were attached. ae, 


Dix and the girl aviator in “Moran tion. 


GOLDBERG MADE PAGE ONE! 


New Haven stunt lands New York front Pages 


Ah Open Letter To 


John Coolidge 


a 28 


aa picture have been 
ee? oe You're going to work now—and we're mighty glad to'see _ | cussed the talking picture situa- most instances 
oe eee you picked.on New Haven to get your start in life. weeks — ; ; ture. aT, 
a ee Now just because you're going to work isn’t reason N | 
ete "on aon” why you shouldn't have a litle pt aie hai our iuny : tek i 
© ete -: to see _ New Haven folks get real recreation and fun proun advance runs. in each- 
Matinees” is a business builder, se poe Para ps se ak it ba 
Matinee: of | field of audible pictures then book. 1 
and doesn’t cost you anything. a | ‘That he spoke prophetically is| | Peats’ as we 
yay oer, 0C smickened at, “when yeu nna to stop and think that strikingly emphasized by ‘‘Interfer- COVERED 
yy the Olympia i is crowded every night ence,’ the organization’s initial ‘should take 
‘So come.along. John and ute the box as our guest. And j | 100 Der cont dislogue production, | |. eee” ‘ 
please feel free to bring, isa ‘Frumtindl along: Shel enjoy # and the careful plans that have| | stow ac ms 
too. You can even bring the Governor along. Of course you ; oe ee : 


SOUNDING OFF 


By Morris Press 


Irvin Talbot, who has been 
working on the average of eigh- 
teen hours per day, scoring and 


eonducting on “Varsity” and | 


“Show Girl” and many others of 
the product being synchronized 
ty the recording division of the 
Music Department, is visiting his 
folks in St. Louis, and incidental- 
ly, taking a breath after his last 
recording job, namely “Manhattan 
Cocktail.” 

Andrea Setaro, who did such a 
fine job in scoring “Show Girl,” 
prepared the score for “Man- 
hattan Cocktail.’ Setaro has 
been under the handicap of an in- 
jured foot, and has had to hobble 
to work while busy on this new. 
Paramount release. 


can use your own judgment on 
case you want to be alone! On 


iat 


Hy g 
wens 3 ‘ 


=) Det ee eee interested in seeing Emil 
Jannings, Florence Vidor and ; 
which is now being shown peed Se eee ee 
York critics to be the filmed. Ob yes, 


ap 


Here is no frantic Cashion in on) 
untried gem | “Real FE sage : 
has been t eynote pore Bas: 


q 
ra 


chronization work and “h 


Cordially, 
OLYMPIA THEATRE 


* 


ALL PUBLIX TAKES PRIDE 
IN STODDARD’S PROMOTION 


(Continued from page ye 
tion of Mr. Fitzgibbons. He was, the ye t although Mr. Stod- 
engaged in this work when he re- dard is the first ex-usher to carve 


ceived his present promotion. 
In announcing Mr. Stoddard’s out such @ spectacular place for re 


promotion, President Katz paid| himself, Publix has a great many of 
high compliments to Mr. Stoddard’s| ©xamples of former ushers who 
constant alertnesg, and intelligent | 4re now holding high posttions in 
application to every assignment | the organization, or in the indus-| 
he has ever been given. He also|try thru their Publix opportu-| sy 
took occasion to comment upon} nities, = = — Ty 


. 


the outfit. The costumes she wears 
as a night club chorus girl are 
knockouts, too—what there is of 
them. 


“THE WOLF SONG” 


| production right now have “Wolf” 
in the titles. I’m referring to 
; “Wolf Song” and “The Wolf of 
ark, I saw “Inter- | Wall Street.” “Wolf Song’ is be- 
ramount’s first ALL-| ing directed by Victor Fleming 
SUE picture. 
ally successful. 
unqualified prediction. 

- “Interference” 
has the best dia- 
logue synchroni- 
zation T have yet 
heard. It has a 
fine, all-star east 
in William Pow- 
ell, Evelyn Brent, 
Clive Brook and 


I vyen-} United Artists), Gary Cooper and 
Louis Wolheim in the east. It is 
the love story of a mountain man 


adapted from the novel by Henry 
Fergusson. ; 


._ “The Wolf of Wall Street” is a 
George Bancroft starring picture 
directed by Rowland V. Lee with 
Baclanova, Nancy Carroll, Paul 
Lukas, Lane Chandler and Jack 


Doris. Kenyon.| Luden. After the wave of stock 
All have splendid! speculation that has swept the 
voices. It has a| country, this picture strikes a 


timely note. 
“FOUR FEATHERS” 


Day by day, week by week, en- 
thusiasm grows here at the studio 
in the new Cooper & Schoedsack 
production, ‘“‘The Four Feathers.” 
Iv believe every one senses the 
making of a great picture, and 
this one certainly is shaping up 
that way. Aside from the remark- 
able, faseinating story, and the} 
novelty of the combined African 
and studio backgrounds, there is 
a really noteworthy cast—Richard 
atat Arlen, Clive -Brook, Fay Wray, 
s of the other three. Black-| Noah Beery, Theodore von Eltz 

row, tragedy, a death are| and others. One of the members 
the swift series of|of the hardest-working troupe I 
hat follow him.|ever saw is a ten-year-old negro 
end, a murderer|/boy named Harold Hightower. 
n he sincerely loved. | Keep him in mind, for he plays a 
_the roue, one of the | pathetically heroic part which will} 
ult roles I have ever|stand out. His cold-blooded mur- 
‘|der at the hands of the slave 
trader, played by Beery, was shot 
last week and is a remarkable 
piece of acting. His role is just 
one of a score of interesting an- 
gles about a production. that 
should prove to be of roadshow 
importance. 


matic story. It has pro- 
n value and richness. It has 


ramount’s ‘sound expert. 


rer, it is that kind of a 
at has the twists to make 
le talk about it. It is not an 
rworld story. Chiefly, it con- 
s four people—a noted Eng- 
ctor and his wife, a polished 
e of a man who loved and 
doctor’s wife, and a hard 
the world who loved and 
ves the roue. Reported kill- 

n the War the roue returns to 
i ill, and reenters 


e ‘Interference”’ 
proud of it. For it is| 
the rare kind of a picture 
(ids house prestige while it 
ll it big! 
HE FATHERS” 
1s of the Fathers’’ was pre- 
this week at the Westlake 
When the lights came 
fadeout there wasn’t a 
: in the house, 
of a logical,}| 


| like 


n were crying at the 
character portrayed 
mnings, the star of the 
ey were crying because 
id we all, the intense 
is very human, un- 


Two of the biggest pictures in 


It will be| with Lupe Valez (borrowed from). 


and a mexican senorita, and was} 


PUBLIX OPINION, WEEK OF NOVEMBER 10ru, 1928 


FILE THIS! IT WILL HELP PLAN PROGRAMS! 
Watch Publix Opinion for this service in every issue! Watch the 
trade papers for it, too! 


LENGTH OF FEATURES 


Feot- Runn’z 


Subject Make age Time 


Weman from Moscow—S8 reels (syn.) Par.- 6906 77 min. 


Marriage by Contract—8 reels (non- 
Tiffany 6560 73 min. 


Captain Swagger—9 reels (syn.).... Pathe 6065 67 min. 
Brotherly Love—7 reels: (syn.)..... Metro 5820 65 min. 
Melody of Love—8 reels (syn.)...... Univ. 6850 77 min. 
The Show Girl—7 reels (non-syn.).. FN. 5990 67 min. 
Revenge—8 reels (Syn.)..........+- U.A, 6600 74 min. 

_ Me, Gangster—9 reels (syn.)....... Fox 6114 69 min. 
His Private Life—5d reels (non-syn.) Par. 4690 52 min. 
Beware of Bachelors—8 reels (syn.) Warner 5720 64min. 
Masks of Devil—8 reels (non-syn.). Metro 6530 73 min. 
Haunted House—7 reels (syn.)..... F.N. 5860 65 min. 
The Wind—S8 reels (syn.).........-. Metro 6450 72 min. 


LENGTH OF TALKING SHORTS 


Warner Brothers Vitaphone 


Kramer & Boyle 

Bert Lewis 

Wildey & Sheehan 

Oneil & Vermont 
Warings of Pennsylvania 


Northern Patrol 
Eddie Nelmi .. 
Gil Wells 

Eddie White 
Cebellos Crystal 
Cove Review 


Country Fair .. 


News No. 46 
News No. 47..2 
News No. 48 


THIS PROVES YOU’RE REALLY DOING ’EM A FAVOR 
You don’t have to give passes or expensive posters to get music store tie-ups! They WANT and NEED the tie-ups! Ask them for free pianos and records 
| in return for your tie-up! Beat ’em to the request for something! Don’t spoil ’em with passes! 


THE Talking Machine JOURNAL for October, 1928 THE Talking Machine JOURNAL for October, 1928 
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PUBLIC HAS FAITH 
IN OUR SLOGANS 


Slogans are highly useful things 
when they are backed up by facts. 

For years, Paramount has stress- 
ed the phrase in its national ad- 
vertisinge—“If it's a Paramount 
Picture, it’s the best show in 
town.” . 

It has proved to be one of the 
greatest institutional slogans ever 
devised, because it happens to be 
true. 

Now Paramount is launching 
another great catch-line: ‘‘1928- 
29, Paramount's Greatest Year.” 

This, too, is destined to take 
its place among the truly effective 
advertising slogans of all times 
because it will come true. 

Making it come true is partl 
the task of the production depart- 
ment. And the production depart- 
ment is all-of us who work in this 
big plant. 

On the first page of this issue 
of the Studio News, B. P. Schul- 
berg pledges the support of the 
studio in making this year ‘‘Para- 
mount’s Greatest Year.” His 
pledge is not an empty phrase; it 
is an actual promise, on behalf of 
all of us, to do our part in making 
the new slogan a reality. 

If Paramount is to have the 
greatest year in its long list of 
brilliant seasons, it will be because 
the production department has 
turned out the greatest collection 
of box office triumphs in the his- 
tory of the organization. And it 
is up to this portion of the organ- 
ization to see that these pictures 
are just what they promise to be 
—truly great entertainment. 

Keeping a promise, such as is 
implied in the new slogan, is not 
the work of a single individual. 
It is a composite task that will 
call out the best in everyone, from 
stars to laborers—from directors 
to extras. : 

It’s a big order to fill. But the 
public has learned to believe in 
Paramount and the company will 
deliver. ; 
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chronize Record Sales 


ble old man. They felt 
im, they rejoiced as he 
1d happiness; they cer- 
wed their appreciation. 
pictures Jannings has 
he came to America} 
Ss my honest opinion 
prove the most uni- 
ful with all types of 
n all kinds of American | 


with Talking Movies 


(Continued from page 24) 


Your Record Sales with ae 


Veber iced we bese. vagy i i we how to sdvertise. is the publicity material prepared by First 


: : - e e ; , 
e make of the sound complement, chine industry ’ 
ee: 7 Gyatigentied'so «inn they way be repte The result is 2 tremendous wave of in- National Pictures, Inc., including » poster 
3 . duced electrically in the theatre simultane- tere® in talking movies, and this can be with pictures of Gene Austin and Nat Sbil- 
Z ; ously with the picture. The other is the capitalized by the record dealer. He can kret, both of whom have made this reo- 
; K oF % recording of the sound on the film itself draw all the attention crested by the ord, and Colleen Moore, star ef the pic 


roducing it through a photoclec- “talkies” to his store and turn it into dol tare. From the local theatre diepley ma- 
Se oak Both’ of these eahels have lore teris] can be secured, such an posters, cut- 


- Get In First on the Exploitation of sleek a ge potecice, Semle,Me we ct crag et oe 
the Songs Plugged by Sound Pictures 


which the nd is record. pictures. The publicity bureaus of the be installed im the lobby of the thestre 
the method by asia SS iit 29 ttudioe ate urging their exhibitors to co- and the records pleyed for demonstration, 
operate with the music store and are eug- or it may be possible to have the inetro 


will be liked in big gesting stunts publishers 
faa : - 2 : . The of the he , By working with the 
small towns, in deluxe] A W. Calder he Aig csalinkins rpc «Aoramebey sie provide excellent assistance. The id > eed ween ie pointed yd it may 
in “shooting galleries.” . pk though certain. well-defined trends in wfecturers of records are poi out be possible to send letters to hie mailing 
A ) . 3% giokanls uxt 4.’ Firet is the pure telk- ways for their dealere to tie-in with the list ae well a» your own, boost both the 
. - ; ing movie, where an attempt ie made to exhibitor. picture and the records. Further adver- 


gs at his box-office ceptional Music Scores 


Sure uate Ree eee eterno, of Lilec Time,” composed by Nat Shilkret, ot Sogeaions ctinis con be 
for saying this is that ape 
ure has a tremendous, 
appeal in a central} 
who is understandable 
1 .  Jannings plays a 
‘American waiter, who, 
son is born, goes into 
rant business for him- 
* this son, played by 
: > keynote of 
it prevails through 
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that day, of course, there have been When Love Comes 
rdow its in the art of 7 Steali 


the 
Sout wil ; is assured of good songs, for some 7 
2 ner banat of the bes tent in the publishing eld Gong War 4 Kise Befor- the Dawn Soest” 
is engaged in preparing smueic. ‘ 
In the last few months ally Ba ety ted! the 
picture, and it is possible that the dealer 
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he must be 
ready for a rush. a 
The coupling of sound moving 
Gikdbiniie Seid Maoovatie; and 1 Chaseh 
‘receiving much more popular attention 
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PARAMOUNT —— 
WELCOMES: oe ae 


CH EV ALIER (Advertising Manager, Paramount-Famous Lasky Pictures) 


se ara ers, ews- 
sane weliche ee Bhioriis A thought: The automobile in-| tors to run all the sound trailers| five days before closing a 64 week 


-aders who were fortunate enough Gustry didn’t amount to much un-| they can lay their hands on.” run, played to STANDING ROOM 

= coe ae ad meet Maurice| til the big boys, Ford.and Gen-| Milton Feld, Publix: “‘Sound|ONLY! Despite the fact that in 7 
Chevalier, “the toast of France,” | eral Motors, came in with reputa-| trailers are the finest selling ma-|the whole outlying district and The important role 
at the Ritz dinner recently given| tion and quality production. Then | terial sound pictures could possi-| throughout almost the entire Uni- by movie theme son 
in his, honor, were only too ready| the general public stormed the| ply haye. They make big hits in ted States the picture is being! circles can be jud 

to agree with Mr. Lasky when he | Gealers for cars. The same with |theatres. They get us thousands| jon at popular prices, ‘hat,|that four theme s 
prophesied that, within a year, | Sound pictures, Watch what hap-) of dollars of additional revenue at gentlemen, is a MOTION PIC-|sales of all other 
this remarkable entertainer would | pens when Paramount, the big/ the box office.” TURE! _ metropolitan dis 
be as well known and well liked| boy of the picture business, Paramount has good sound URE! 


; ff Jolson theme, “Son 
in America as in his native coun-| crashes in with its stream of qual-| i jiers available on ‘Warming 


first followed by 
try. All were in accord that it| ity talking — a waco Ng “Wings,” “The Wedding} Saw over a thousand feet of| Dream of Lilac Tim 
wasn't necessary to wait for the 


: i March,” “Abie’s Irish Rose’’ and/| trailer material on Jannings’ ‘Sins | Al Jolson song, “Th 
completion ef his first picture to| FLASH PICTURES ARE POPU-|«tnterterence.” “Half an Hour’) of the Fathers,” including the big-| bow Round My Sh 
know that. LAR TODAY. DANCING Vo . sound trailer is on its way from| gest scenes from the production.| from ‘The Singing F 

Before leaving France, the new Fee “S Ped ged tg 3 ahiy the Coast now. We will have *em| We repeat: this will unquestion-|and “Angela Mia’ fro 
international Paramount star re- y CKT AIL” 1S RIGHT on “Canary Murder Case’ and| ably prove the most popular box! Angel” is the fourth 
einen ; amare ie HATTAN CO -~ |every future Paramount picture! office Jannings release in which 
ceived a cablegrem extending him! DowN THIS ALURT. .Weul BE-l thas gis coe or le ae nt a the wealthiest boot-| From all indicatt 
a warm welcome to Hollywood. It| pips THAT | yi, as ta 8 a big production | Jannings, once the ords set by these four 
was signed by Mary Pickford and oe synchronized, produced by Para-|legger in the United States and tan distelaee 

nure GF Wd: eutckeuica weet ‘ mount, distributed by Nationaljnow an ex-cohvict and a poor| Metropolitan district 
a score of the plilagmenae ya re | Comments on sound trailers 0n/ g.rcen Service Inc., from distri-| waiter in an amusement park, similar national ratin 
se yoeaggutacwianinn gh isda | sound pictures: bution points in New York, Chica-| meets after long years his beloved| ‘The success of th 
a “Coming to work. jon you Harry Balance: “Give us all the| go and Los Angeles (exact street} son whom he himself unwittingly ture has been phenom 
with all my heart. Please thank | S0Umd trailers you can. They mean/ addresses in any press sheet). blinded with poison liquor, is one| been working wonde 
sia. kaise ot Hollywood for their | ™0T¢ Money at the box office than pia We of the most heart-rending and|thing connected 
wonderful wire. The French pub-|¥°U 2 imagine. | Sunday, October 21st—a sum-| beautiful moments the screen has| Brunswick’s recording 
lic and press are absolutely moved Claud Saunders: “I just saw our} mer-like day on which the other|ever offered. Remember: Jan-| are sensational disk 
by such a welcome from so great| Sound trailer on ‘Wings.’ It is a Broadway houses did badly—/nings in an American role with a| company is paying Jolso 
artists. I hope I deserve it.” peach. I’m going to tell exhibi-| ‘Wings’ at $2 at the Criterion,| happy ending. a side for his records, — 


* ” * 


Chevalier instantl y won h is WY | ean nnn 


into the hearts of the brilliant as-; 
semblage gathered together at the| A COMEDY OF 
ERRORS 


OT 


FREE 48-INCH AD FOR AN IDEA! |/OSHERS STARE 


Ritz to do him honor particularly 
after he sang several numbers, in Lye 7 
x By JOHN C. SMITH Y : j City Manager Hen be 
—Manager, Keith’s Georgia Any want-ad Department Promotion Manager will grab a hot idea the Bardavon-Stratford 


both French and English, at the} 
request of Mr. Lasky. The crowd} 
simply went wild over the CONSUIN= | Frummssn wwe nerneONoMNAOMNNMMNNENOMRRE like this! Show him this ¢ x 12 the Omaha Bee-News used! KEEP Poughkeepsie, N. Y., ¥ 
mate artistry of the popular idol} There are more ways than one BEFORE THE PUBLIC. tell us about a club form 
both as a songster and a pan-| for a theatre to pick off a black ushers of his theatres | 
tomimiec. | eye from a touchy public — and | wr oe renders 
speeches were 3 he| Sometimes it’s pretty hard to ; ; ' and also to provide who 
ee a New square. —_—__— ; tertainment for themsel 
York, by Richard Dix, Louis Au-| Having just Se ae «aaa Rae % ss working hours. : 
beit, France’s leading exhibitor, | 128 trick on the floor, and afterall; » F Ri 4 k h Each usher is compell 
producer and distributor, and the | the customers were in for the even-| — ree viera ic ets wit tend three out of four | 
star himself with Mr. Lasky aet-| ing, I went to my office on the | " ‘“ ” each month so that diff 
ing as toastmaster. During the | Mezzanine floor to attend to a) ¢% cess aggage ant gles of the service in bo 
dancing that followed, many fa-| little desk duty. | can be discussed and 
mous stage stars among the guests| Presently entered = assistant | The Bee-News has arranged with the’Riviera theater to give to each These meetings are atte 
performed in honor of their fellow | ™@nager with two gentlemen in| person who places an “excess baggage” Want Ad with us today or to- Manager Hof, or Mr. | 
artict | tow. Introductions were made, the | morrow, one ticket to the show starting tomorrow. “Excess Baggage” Stratford manager i 
aS: : gees gentlemen were asked to be seat-| if is the photoplay feature at Riviera starting today. talk to the boys on ‘Publig 
Mr. Lasky has an unced that} eq; i i s . 
ata, Bo ar ae ae = ed and in due time asked of what | An “excess baggage” Want Ad is one which offers for sale unused fur- Publix spirit, ete. They 
Chevalier’s first vehicle v¥ © | service I might be to them. ) niture,-desks, antiques, musical instruments. Phone.AT. 1000, the boys work out their’ 
an adaption of ““‘The Innocence ot | They answered—and how! 3 
Sct a ele Sea a ema aga ’ a e Postntiets : in regard to the se 
Paris,"” C. E. Andrews popular | I was asked why I didn’t have a ; m defects they may haeall 
novel, where the Parisian star will| staff that knew its business; why ; 
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ee ef 


aon 


your movie 


have an excellent opportunity to} people couldn’t come to the thea- : ; ’ The ushers are very 
combine his romantic verve and | tre without being insulted; why : Be, ; ; iM about their club. The 3 
iety with the quality of pathos| one usher should lead them to| : ee —— pins made resemblirz 
has so endeared him t0/ seats and then another come ‘eae % ; , fraternity pins. These 
1 audiences. In the Tole | around and ask them for more|} 10K gold and have the : 
on Corrozet, a Parisian | money; why, even though there} signia, with the lett p 
=ndor, Chevalier’s famed | was a misunderstanding, two! denoting the Bardavon | 
will be heard throughout the| policemen should be called to see| ford Theatres. Restrict 
, which will be directed by | that the theatre had its way; why been put on the wearing’ 
ry D’Arrast. | didn’t I have brains enough to| ake ‘7 pins so that outside pers 
o | watch what was going on and sun-| {| § “i gh. ee Te ee mf a not wear them in this w 
wee | dry other ‘‘whys’ too numerous] ff] et KE : spot BE 0G Tad venting impostors from as 
New Difficulties in New Art| to mention. ree ee a ar OR By Gain sdmittance, See 
‘ téce ee The writer couldn’t understand i . : ployees, to any Publix | 
: 1 favorite  Broad-| 22 Part of it and tried to find the| vie é Bey! : : The boys have purch ser 
Plant this Se. ae mere | employees concerned. The actual | say Co : ae pe inal Ad } pins themselves and @# 
gae with oh z a olathe rae | steps, seats, floor and individuals ah PI PORRARE proud to possess them. 
Ziegfeld’s up ph e@| Were finally pointed out—but no| LF Since the forming of tl 
Three Muske-| 02¢ 4round.the theatre knew any- the service in both how 
editor! Ill] teers,” is also! eye oa ag , tale been much better than be 
; ; en I began afresh and took ‘ am oy ; seems that the boys havi 
be a dough “ | them from the time they entered ; $ : Bi more interest in their w 
take pride im giving the pu 
Publix service, ' 


blossom on nes 1 on te wt the doors, followed every step and | 
- hh 6 eee asked the time. They didn’t know, | 
your POX! race”? He haa| Ut it was during the time the act att cee : My i a ; : 
office Bie suttartae | with the band in it was on the pce e3 ; ; if ay Hi Yee boys wing os on 
eS ee art ad "AAS rea! ate i.) ; which proved to be a 
from (a CO tel”. cae s a De ie rec 5 ‘e: Wee 
which lowered his laa at ‘aside. What band, asked I. ; : ce ile not as he ; wig fe Cee B ky cess. They plan to give . 
fig : se Baa pie ities narnaeent “That band on the stage that = : x a : : ; ui ‘ : of entertainment at le ‘ 7 
an ] ar ; ae l oe : ag ’ Nees | plays “Ramblin’ Wreck,’” quoth ogee ; eet ; ime ties ~ month. ‘ 
seeniec Oo nane l ar yn. | ih : : Pi . ty ‘ i f 
| they. eek : eae ie i : AH NHL ANSON ENNIRATA HAMIL 
‘When are you going to get| ‘We have no band on our stage 
- 


your pipes back in shape?’ he, this week’’ said L. MICKEY FIN { 
was asked by a querulous stage ‘“‘Why, you certainly have!” IN AGAIN . 


manager. “No, we haven’t!”’ 
Votsie Diffrintz, the 


“I don’t dare for another two| . ‘Say,’ said one, “Isn’t this the] 
cial Mistake Ca 


weeks or J’'ll break my movie con- | Umphus sheatre?”” Thi 8 
tract,’’ said Lester. ‘*] can’t be | “No, sir,’ answered I “This is “is 
ployed for the sole pr 


a bass in the first reel of the pic- | the Georgia.” 

ture and a tenor in the last.’’ Apologies were profuse — and 
of notifying Mick 
any mistakes in the 


| two red necked gentlemen went on} 
tion. 


ILLES HSN |their way, convinced that they| { ‘“ ” ' 
were Mencia atid duneos | ff} Start Your “Excess Baggage” Want Ads Today. Tel. AT. 1000 
UR ERROR! It would have been awfully easy} ie Yesterday, when h 


ae 
to get sore—and remind them “Excoss Batyage,” which starts at the Riviera the- turing Chief Caupolican, Indian opera star; George about a typograph ; 
he was not a littl 


that the stuff you could smell on ater today, Jtars William Haines, who has come Johnson's organ solo, “Old Favorites ;” Low Forbes’ 

their breath age : up steadjly%n popularity, and his first picture with first orchestral feature, “Tannhauser;” and Fox 

isoratiiee aa their br os 8 w as sold to them for ’ accompaniment and effects caps his climb. Movietone News, where you hear and see. Plussed when Mick 

ea” the  semicmonie liquor. But in the end, it was } He is supported by Josephine Dunn, a new blonde ally informed him t 
“errors” are purpos 


page's Kitnass , _ ; ‘ ‘ al youngster, whilé others in the cast include Ricardo 
ograph public a tion of sweet to know that no tempers Costes, Neely Edwards and Cyril Chadwick, A ticket to this chow will be given to each adver- 

° attribucea “tg tae MEL Tee ee , to see how carefu 
employees read 


the ja , ots i tiser who places a “For Sale” Want Ad tq be pub- 
meously attributec ‘O Le , Bee lished in the Friday, Saturday or Sund: N 
Rivoli Service Club instead of The Umphus Theatre, by the Other features on the Riviera program include The ad can be brenght Sas beare cine 
Mickey also invit 
contribute some ne’ 
to plant a few mista 


the Rialto Service Club. We way, is next door to the Georgia. “Kniek Knacks,” the stage show starring Joe Darcy, telephoned to AT. 1000, Sunday Want Ads ate 
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hasten to correct this error Moral: Get to the absolute bot-| “mammy singer;” the Vitaphone presentation fen- accepted until 9 p. m., Saturday night, 
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‘HEATRE MEN CONFOUND 
“USELESS FILM CRITICS” 


| Under the front page streamer sunt healline of “USELESS FILM 
RITICS,” the last issue of Variety reports the results of a meet- 
g between film reviewers on New York daily papers-and theatre 


en in which the critics apparently came out second best. 


Their 


iswers to certain questions put them by theatre managers seemed 
| Suggest much indifference but little knowledge, the main idea, 
, gathered from evasive answers, being “to get away with it.” 


q Says Variety: 

_At a talk-fest where film re- 
.@wers on the New York daily 
“wspapers were interrogated by 
group of theatre men on the 
ethods applied in reviewing pic- 
ures, admissions were obtained 
,owing that few of the reviewers 
re aware of the principles of 
-eture criticism, that reviews, 
ither good or bad, exerted a com- 
iratively slight influence on at- 
\ndance and that pictures which 
id been unfavorably received by 
-e eritics had often broken box 
‘fice records. 

-In other words, they didn’t ap- 
xar to know what it is all about. 
Another group of theatre men, 
so with the idea of showing 
eatre managers how little pic- 
ire reviewers on daily news- 
apers know about films, or the 
‘anner in which pictures should 
3 fairly judged, recently proposed 
similar meeting, based on the 
x3gults obtained the first time. 
hey temporarily side-tracked the 
lan on account of possible re- 
iliation from the critics if of- 
panded. 


yl 


NOTE THIS! 


Regardless of the compe- 
tence or incompetence of the 
newspaper folk who review 
' your shows, one fact is out- 
' standing, and agreed upon by 
everyone. 

_ That is the positive neces- 
‘sity for the showman to 
make available to the news- 
paperman with the least pos- 
sible effort by the newspa- 
“perman, all possible infor- 
mation about your show. 

A recent issue, ‘Publix 
Opinion” told you about is- 
, suing a weekly ‘“Advance- 
: Dope Sheet for Critics,’ con- 
. taining skeletonized facts of 
your complete show. These 
facts will rarely be disre- 
garded by any newspaper- 
Invariably they want 
“Advance-dope 
sheets” are being successful- 
y used in many Publix Thea- 
res, as the result of ‘Publix 
Opinion’s” suggestion. 

If you’re not issuing one 
in multiple form for the con- 
venience of your newspaper- 
men, you’re passing up,your 
best bet for fair-minded re- 
views obtained at minimum 
ffort by you. The sheet can 
ontain many intimate facts 
-& program or trailer doesn't 


owmen disagree with the 
erage reviewer’s contention that 
he- personal viewpoint should 
aracterize a picture notice. 
hi ere is also an impression in the 
ow business that reviewers 
sically opposed to motion pic- 
res as a form of entertainment, 
is in the case of a reviewer who 
aid that “His express viewpoint 
vill always be dominated by a 
estless discontent with nearly all 
ietures,’ are not the type of 
‘eople who should be permitted to 
onvey their conceptions to the 
eading public. 

On the first occasion the plan 
or a meeting between critics and 
nanagers was proposed mainly in 
.n endeavor to inform theatre 
nen throughout the country not 
© accept a critic’s verdict, either 
vay, seriously. 

_ The critics were inveigled by 
dyeing told that the showmen were 
jarticularly anxious to hear what 
‘hey had to say on the subject of 
showmanship, each reviewer being 
siven the same line. Though the 
rities’ lecturers were not aware 
of it they were subjected to a 
juestionnaire which had been 
irawn up in aaveare and the ques- 


=. 
: 


tions were submitted according to 
the numerical order on the papers 
held by the managers. 


Questions submitted 
the following: 

1.—To what extent do you be- 
lieve attendance is affected by 
your reviews? 


Ans.—Very little. 


2.—Does it ever happen that a 
pieture unfavorably reviewed 
proves to be an outstanding suc- 
cess at the box office? 

Ans.—Quite often. 


3.—To what can this be attrib- 
-uted, indifference, bad judgment 
or ignorance of the principles of 
show business? 


Answers on this point were not 
quite definite but the general idea 
the critics seemed to hold was 
that “To err is human, to get 
away with it divine.” 


A number of the questions 
asked were prompted by the ideas 
of some picture reviewers refative 
to the basis on which films should 
be judged. 


The contention among showmen 
is that a picture cannot be sub- 
jected to the same forms of crit- 
icism as a stage play; that all the 


included 


writer is called upon to do is re-. 


view and report rather than crit- 
icize. 


The critics who appeared before 
the managers were asked if they 
knew what the newspaper’s pri- 
mary purpose was in carrying film 
reviews. No two answers were 
alike and not one was correct. 


Another query submitted was: 
“What principles of judgment do 
you apply?” 


Most of the reviewers answered 
they judged by the histrionic abil- 
ity of the actors as one basis. 


In the opinion of showmen each 
film star is a personality not nec- 
essarily equipped with the ability 
to play numerous parts. It is be- 
lieved, also, that a star has a fol- 
lowing that wants to see him, or 
her, in a certain role. Stars are 
expected to be themselves, or 
rather, what they pretend to be 
in their screen personalities. Stars 
who assume various poses are not 
as assured of their drawing power 
as those who play types. 


“Influence” 


Question No. 4 was: ‘‘Are the 


contents of your reviews deter- 


mined by any newspaper influence, 
except your opinion?”’ 


Some of the reviewers admit- 
ted that their reviews were not 
entirely dependent upon their per- 
sonal opinions though not neces- 
sarily implying that advertising 
had any’ connection. 


Question No. 7 was: “What co- 
operation is given reviewers by 
producers, distributors or theatre 
managers in advance of a show- 
ing?’’ 


This implied ‘“‘co-operation”’ in 
the sense of personal gifts, din- 
ners and other conveniences and 
was purposely misunderstood, 
with all the answers somewhat 
cloudy. One of the reviewers said 
something about getting press 
sheets. Considered a draw. 


' Following the interviews the 
Managers summed up among 
themselves and passed judgment 
to the effect that few of the re- 
viewers were judging pictures in 
relation to entertainment value; 
that very few of the reviewers 
knew what entertainment value 
was or if it was necessary for a 
picture to be successful and that 
too much attention is given to 
minor defects in production, es- 
pecially since these cannot be cor- 
rected after a picture is released. 


To All Department Heads 


PUBLIX OPINION, the official publication for your theatre- 


circuit, wants to serve your department, if you wish. 


If you will dictate a weekly letter, containing highlights 
and notes on matters within your jurisdiction, which you think 
might obtain more satisfactory results if ultimate contacts 


were familiar with same, we would be glad to print it. 


We do not want criticism, or facetious or frivolous matter. 
And very little personal news or opinions. 


as they are. 


Address your letter to PUBLIX OPINION, Room 802, Para- 


mount Building. The paper is now issued every two weeks, 
but if we can get sustained contributor-interest sought by Mr. 


Katz, it will be printed weekly. 


day for copy. 


WEDNESDAY is dead-line 


Why not an official news-letter ‘tveekly from every home 
office Department head and every division and district? 


TO THE MANAGER: 
Dear Sir:— 


= 
= 
= 
= 
= 
= 
: 
= 
= 
= 
= 
= 


Timekeeper—Mr. L. J. Ludwig 
Umpire—Mr. David J. Chatkin 
Referee—Mr. Austin Keough 


HOME TEAM LINE-UP 


business that exists in school 


now and for all time to come. 


SUMLAIIMARI A ATA 


PENALTIES: Box-office losses; 
Holding-back: Advertising. 
Offside—organization criticism to strangers. 


FAIR CATCH: Taking advantage of oppositions’ mistakes. 
If we can put the same spirit and enthusiasm into our 


= Exploitation ..........- L.E, 
= Service ...........-.-- L.T. 
om Wmmeioney Soe ea ies L.G. 
= Gross Receipts ........... c: 
me TOCOROM Ys Fs oh ee aes R.G. 
= Showmanship .......... Ue 
= Co-operation........... R.E. 
ee Initiative: 5 20's. vse eth Q.B. 
= Aggressiveness ....... R.H.B. 
oe A MPDINION. 66 ic 5 ste oo L.H.B. 
= Accomplishment ....... F.B. 
= Utility players........ sound 
2 projection; balanced program ~ 
= RULES: Play the game on the level; 
= 

=. carefully planned; 
= field. 


—The Editor 


THE KICK- OFF TO SUCCESS! 


In keeping with the football season which is rapidly near- 
ing its peak interest, I want to call your attention to advertis- 
ing possibilities of tying up the season with your business and 
the following may serve as a suggestion: 

COLLEGE OF THEATRICAL SCIENCE 
PUBLIX—GRID IRON 


SAM KATZ, Dean 
Head Linesman—-Mr. Sam Dembow, Jr. 


Coach—Mr. J. J. Fitzgibbons 


OPPONENTS 
j PA |i BRS eee Sanaa Poor Music 
BS bak ae es Stage Waits 
L.G... ..-Poor Advertising 
ei ea aie Dalecece a whe Lax Service 
» oe ¢ Sa eperee Improper Service 
R.T.......Detail Carelessness 
R.E.. .Poor Lighting 
Q.B.. “Last Minute Plannnig 
R.H.B.. ... Poor Projection 
Lie Bee .Dirty House 
WO Bis. sea “Smart Opposition 


Utility players. .lack of sound 
supervisional distinterest 


every play a. box-office 


gain, every kick, constructive eriticism. Every rush 
every promotion—a goal from 


and college football by syn- 


ehronized organization of purpose with the indomitable spirit 
to WIN, the goal will be crossed with comparative ease and 
the fruits of reward that come from being hailed as Champions 
will compensate that little extra push that is needed and will 
enable PUBLIX to hold the Worid-Champion Theatrical Banner 


The signals have been called; the Publix Organization is 
cheering; play the game to win! 


Yours for a Championship Season, 
R. M. STERNBURG 
District Manager of New England Division 


OUR THEATRE IN PARIS 


Crowds being turned away from Paramount theatre in Paris when 
Emil Jannings’ “Last Command” was presented. This picture broke 
all records at the Paramount Theatre. 


We want facts 


INNO TARTU 


Sul NNN 


SHOW BUSINESS 
SURVEY IN- NEW 
ENCYCLOPEDIA 


The new edition of the Ency- 
clopedia Britannica to be issued 
in 1929, the first complete revi- 
sion of the reference work in 18 
years, will attempt to give a com- 
plete survey, resumé and summary 
of the show business during the 
past two decades, 


This period has witnessed a 
startling revolution in the realm 
of show business. Among the 
humerous subjects now. being 
studied and classified by the ed- 
itors are the rise of motion pic- 


"= |tures, the decline of the dramatic 


“road,”"’ the hey-dey of big time 
and its subsequent passing, the 
springing up of mammoth picture 
palaces, growth of censorship, the 
radio mushroom, little theatres, 
palatial public ball rooms, the 
revolution in popular music and 
finally talking pictures. 


The full story of the ‘‘talkies’’ 
will be written just before going 
to press because of the embryonic 
condition of this industry and the 
possibility of overnight develop- 
ments and changes. 


The Encyclopedia is said to 
have made an effort to enlist the 
services of the most distinguished 
luminaries in the various branches 
of the show business treated. 
Some of the papers reported as 
completed and their subject mat- 
ters are: 


Motion Pictures—Introduction, 
R. F. Woodhull; Sets, Sedgwick 
Gibbons; Production, Jesse Lasky, 
Terry. Ramsaye; Direction, Cecil 
B. DeMille; Acting, Milton Sills; 
Make-Up, Lon Chaney; Universal 
Language of Motion Pictures, Lil- 
lian Gish; Technique of Talking 
Picture, A. N. Goldsmith (R.C.A.) 


Modern Drama — Tendencies, 
Kenneth McGowan; Production, 
(theory and forecast), Robert 
Edmond Jones; Drama in U.S.A., 
George Jean Nathan; Costume 
Design, Ernest De Weerth; Cos- 
meties, Otis Skinner; Little The- 
atres, Edith Isaaca; Colour Music, 
Claude Bragdon; Stage Designing, 
Lee Simonson; Stage Lighting, 
8S. L. Rothafel, (Roxy); Direction 
and Acting, Max Reinhardt, Con- 
stantin Stanislawsky; Marionettes, 
Helen Haiman Joseph; Masks, W. 
T. Benda; Ballet and Pantomine, 
Harold Kroutzberg. 


Theatre Architecture—General, 
Norman Bel Geddes; History, 
Sheldon Cheney; Modernism, 
Joseph Urban, Howard Crane. 


“CLARA BOW STOMP” 
ATLANTA’S NEW 
DANCE FAD 


New York may claim the lion’s 
share where new dances emanate 
but Hollywood is the home of the 
latest creation known as _ the 
“Clara Bow Stomp.” 


It is said that Miss Bow origin- 
ated this new dance during the 
filming of ‘“‘The Fleet’s In” the 
current picture playing at the 
Sree Howard Theatre, Atlanta, 

a. 


Jack Chalman, publicity man- 
ager at the Howard made arrange- 
ments with one of the local papers 
to publish the ten poses of Miss 
Bow illustrating the various steps 
of the new dance. 


Publishing one pose daily for 
ten days would perhaps create 
more reader interest than publish- 
ing all ten poses in one issue, 
Due to close booking, Chalman 
was confronted with doing the best 
he could, the result being all ten 
poses were shown in one issue, 


Captions underneath the poses 
explained the various steps and 
also informed the public that this 
new dance was originated by the 
popular red-headed star during 
the filming of “The Fleet’s In” 
play playing at the Publix How- 
ard. 


1928 
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THE NEW COMPETITI 


By R. PERRY SHORTS, Vice-President, The Second National Bank of Saginaw, Michigan Br 


and every one 


friends, 
never heen so impressed with 
business dissertation as 
the careful reading 
address gave me. 
pointed out 
cibly one thing, and that is 
—the ever increasing oppor- 
tunity for the individual who 
is willing to dig in and dig 
under in a biisiness, 


fully. Digest every word and 


see if you don’t find an ad- 


own business. 
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applicable to 


studied 
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the 


you have 
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contained im 


NEW COMPETI- 


| his 


fellow—but ‘a 


| thousand actual 
| startling facts that the average life 
| of the manufacturing concerns was 
i 7 years—and 


| demands 
| scientifically determine the cause of 
‘his ecollapse—so that future gener- 


faga 
pank” BR 
; event 

' the bankers and other unpaid cred- 
| iters. 
fare right that only 


Then in a year or two his orders| 
fall off and he besins to complain) 
of hard times. Bil doesn’t know | 
it, hut his business is deomed. His 
goods are old) his overhead jis high, 
methods are out of date, and 
his. customers aré dropping away. 
When Bill 
is in bankruptcy and the shepiff is 
nailing 2 “For Sale” sign on. his 
store.’ Too bad! Bill was a nice) 
poor interpreter. 

Yecent statistics covering several 
cases revealed the 


of retail steres 7.1 
years. - No’ wonder bankers prefer 
bonds of carly maturity! I said 
“bonds’—not “blondes”. : 

If a man drops dead on the street, 
everybody gets excited and the law 
an immediate autopsy to 


ations may protect |. themselves} 
against a similar disaster. But if} 
a business, no matter how long es- 
tablished, suddenly goes into bank- 


| ruptcy and dies a commercial death, | 
| nobody gets excited, and no autop-} 
} SY 
iand suo protect other business men} 


is held to determine the cause! 
inst a similar fate. Only Dun} 
adstreet even record the} 


and the ehief mourners are} 


if the statistics 
5 business men 


But surely, 


iin 100 are suceessful—great benefit 


Very truly yours, 


SAM KATZ. 
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|} day 


| bankers, and when asked for an ex- 


to the rest of us if 
we could. but know the causes of 
the failures of the other 95. 

heard of a business man the other} 
who specified in his wih that} 
of his pallbearers should be| 


come 


all 


| planation, he replied—“Well, I'm an} 


| appreciative fellow. 


These bankers} 


|i have been carrying me all my life 


>j in 


im. who | 
is filled with | 


Cig, SRE, Ee | 
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| of 


| of F72 


j and 


| and Ta like them to finish the job.” 


Bradstreet’s statistics show that 
1926 there were 20,024 business! 
failures — and among them 1772} 
banks, the largest number of bank} 
failures in the country’s. history.) 
The ratio of failures was .88 of 1%| 
—which is higher than in 19 out} 
the last years. Just think | 
banks failing and most of} 
“filled with vice-presidents} 
adding machines!” 


45 


them 


(THE PUBLICS EVER CHANGING | 
| t 


ee SEs 
ogressing. 


“oS 


, difficult to | 
| thousands more. It appears in three} 


achieves it pays 

The country | 

ed. American | 

science—and | 

; is 

} it | 

cessful busi-| 

rdest job in| 

ring the past few) 

rican workman with | 

1achinery, has in-| 

juction over one-|} 

t, distribution is 

f the hour. The 

is raging every-j 

succeed during the} 

business man | 

- and a care-j 

er changing 
life. 


nervy 


> I want to tell you 
know it is true} 
it in the Bible—} 
reason it will be} 
you. (Laugh if; 
I know of one} 
so ignorant) 
thinks the} 
f the apost-| 
ime gay old) 
pulling a} 
stle, drink-| 
1 his numer-| 
ubines, and in} 
tuous feast—}| 
0 a panic by} 
hand 
No-| 

al 


| silk socks. 


MIND 
The truth is that a new competi- 
tion has recently sprung up in| 
American business, which has al-| 
ready wrecked thousands of busi-| 
ness men and is daily threatening} 


} 


different forms, and first among 
them is the publie’s ever changing} 
mind. If you can figure out just} 
what the public wants, you can get 
rich overnight. 

Where are the village black- 
smiths, the harness shops, the cob-/ 
blers of our childhood—ditch dig-| 
gers, hod carriers, wheelbarrows) 
and shovels— carpets, stove pipes,| 
writing paper and corsets—high) 
shoes, stiff collars, fancy vests and} 
night shirts—-and even the good/ 
old home-made bread that mother] 
used to make? Over 7,200 flour 
mills have been forced out of busi- 
ness in the last 20 years—partly 
because mother changed her mind. 

Somebody conceived the idea of a 
closed body for automobiles—and a 
dozen established industries were 
affected overnight. Men switched 
to low shoes and then demanded 
As a result, the manu- 
facturers of high shoes and cotton 
socks (with their thousands of 
skilled workers) suffered a deadly 
blow. Tanners used to brag that 
there would always be a demand) 
for sole leather as long as babies} 
were born “barefoot’—but rubber 
soles are now coming strong and 
babies feet are still born bare. 
Automobiles kept us busy for a 
time burning gas and tires both day} 
and night—but now radios and 
movies demand our presence in- 
doors. Book stores used to prosper; 
—but How can a fellow read books) 
today and at the same time keep 
up his golf? “We have 2,500 book- 
stores in this country, and 500,000 
tobacco dealers—200 times as much 


4| effort to supply smoke as to supply 


| brains.” 


doom of 
That night Beishaz-j 
and forced out of the} 
his kingdom passed] 


the 


nds. 
.zzar has now been dead} 


appears} 
urbing fre-| 
appalling 


part of} 


feasts. | 

L of beguiling} 

it will last forever. | 
prosperous today,' 
lways be prosper-| 

see, and fewer} 

> handwriting on} 

>t it is on the walls) 

1eet, where mer-| 

here manufacturers | 
homes and halis}| 

, factory and every| 
ientific Daniels are} 
high priced—and so the 
ness man must read 
nd ecess or failure 

2 accuracy of his in- 


, be prosperous to- 
ss is booming and 
a million dollars.” 


| shave 


I can remember when every bar- 


| ber shop had a private shaving mug 


for every customer—but the safety 
razor put a kink in the mug busi- 
ness and also taught father to 
at home. We used to buy 
crackers in bulk—cheaper and just 
as good—but now mother wants 
them in dainty little packages and 
this feminine whim has built up a 
tremendous paper box business 
which will continue to pay hand- 
some dividends until mother 
changes her mind again. For gen- 
érations the iceman has been an in- 
stitution in every home, but now 
the electrician is after his job with 
a refrigerator that doesn’t use any 
ice—-and back of him stands a pow-~- 
erful corporation with twenty mil- 
lions in plant and a five million 
dollar advertising program for a 
single year. The wood shed finally 
gave way to the coal shed—and 
now Old King “Coal” is fighting a 
battle of his own to keep oil out 
of the domestic furnace. 

While experimenting with some 
nitrocellulose left over from the 
war, chemists discovered a kind of 
lacquer which hardened so quickly 
that they had to go further and 
invent a spray brush with which to 


wakes up—his. business! 


walk out on 


} ness. 


| highest order. 


spray it on before it could dry. 
Duco becomes a substitute for paint, 
what will become of ail our paint 
factories and their associated. lin- 
seed Gil, zine, varnish and. turpen- 
tine makers, and their thousands of 
skilled workmen—and what about 
the thousands of painters we have 
today? Tabor reads the handwrit- 
ing on the wall and as a 
the Painters’ Union has declared the 
spray brush an outlaw “and will 
any job where it is 
the painters “finish” 


Will 
Duco “finish” the 


will 


used,” 
Duco—or 
painters? ; 
Until recently every factory had 
to have its own power plant and 
was therefore located with regard 
to ports, rivers and -railways—but 
now our public utility companies 
have a capacity of over 56,500,000 
horsepower and can deliver all the 
power you want right at your door. 
This change has been hard on the 
boiler makers and the old time en- 
gineers. and firemen—but it . has 
concentrated. the power making 
facilities of our country into one 
vast power house and linked to- 
gether the 
the American people into one end- 
less chain. ‘ 
Twenty-five years ago skirt-bind- 
ing factories were numerous and 
prosperous, They made a tough 
binding for the bottom of women's 
aresses—to protect them from the 
pavement. But women changed 
their minds and their skirts too, 
until now it’s the shorter the better 
—and from present indications a 
revival of the skirt-binding busi- 
ness hasn’t a chance in-the world. 
But I don’t blame some women for 
wearing short skirts—for in that 


| way they can shift attention from 


their faces to their knees! Anes 

This new form of competition 
may be hard to understand and 
harder still to master—but it is 
here to stay and no business man 
can long survive who is not alert 
to its ever changing moods and 
able to meet them. Ideas—ever new 
ideas—are our only salvation, and 
the only power that can preyent 
our yearly balance sheets from 
showing a heavy loss. 

SCIENTIFIC RESEARCH 

The second form of this new 
competition is Selentifie Research. 
A great war is being waged be- 
tween the old way and the new. 
Science itself is getting into busi- 
Somebody asked a college 
professor how science helped busi- 
ness and he replied: “What would 
the suspender business amount to 
without the law of gravitation?” 
A large industry is no longer safe 
without a research department. The 
public -igs constantly demanding 
lower costs, 
search can lower them. The man 
who can do business at the lowest 
cost is bound to make the largest 
profit—and it goes without saying 
that that man is a scientist of the 
The best brains in 
industry are now being employed 
to reduce costs and there is a life 
and death struggle all along the 
line from manufacturer to retailer. 

Herbert Hoover startled the 
whole country when he showed that 
approximately 50% of all the mater- 
ial, labor and money spent in 
of our largest industries was actual 
waste. The evil of odd sizes alone 
has cost our country billions of 
dollars. Manufacturers are getting 
wise to this waste and rapidly cut- 
ting it down. There used to be 66 
sizes of paving bricks—and now 
there are only 4. Blectric lamp 
sizes have been reduced from about 


50 to 5; bedsteads from 78 to 4—) 


and milk bottles from 49 to 9. Rail- 
road axles have been reduced from 
56 to @—and even the types of 
coupling pins from.26 to 1. Think 
of the millions saved all along the 
line from manufacturers’ cost to 
retailers’ shelf room and storage— 
and think of the millions thus re- 
jeased for investment in other in- 
austries! Competition demands 


| lower costs—and science finds the 


way. 
The chain stores too can teach 
us many lessons for they use scien- 
tific methods. For example—they 
figure the value of a store location 
by the foot traffic past the door, 
Footsteps make values. When they 
want to locate a new store in any 
town they make a scientific traffic 
count to find the particular location 
past which the largest number of 
people walk every day. That spot 
is the best location in town. And 
they know by stop watch tests the 
kind of a window display that will 
bring the largest number of people 
to a halt. Get up some new ideas 
to bring more people to your store 
and you will increase the value of 
your location and the volume of 
your business. The secret of a 
merchant's crowd-drawing power is 
the secret of his success. 
Gradually our country is _becom- 
ing a nation of investors. We now 
have about 15,000,000 stockholders 
in our great corporations. “The 
men of millions and the millions 
of men are becoming joint owners 
of American business.” This is 
public ownership of the right sort. 
Neither you nor I are rich enough 
to. hire the great Colonel Stewart 
to work for us—but we can ac- 
complish that very result by buy- 
ing stock in the Standard Oil Com- 
pany of Indiana, The trouble is 
that the average man never stops 
to figure that corporations fall in 


eae, 


result} 


industrial activities of) 


-heard 


and nothing but re- : 


many) 


If business the saine as individuals— 


and the bigger they are, the harder 
they fall. ? 

American business is increasing 
in volume about 3% per year, but 
the high cost of this modern com- 
petition is making it a profitless 
prosperity for many. The first re- 
sult is the frantic consolidation of 
Producers, as witness the General 
Motors. Corporation of yesterday, 
and then comes the equally frantic 
consolidation of Distributors, as 
witness the Chain Stores of today. 
It is claimed that distribution costs 
are now three times what they used 
to be fifty years ago. Producers 
merge to reduce costs, and Dis- 
tributors merge for the same reason. 
The insolvency record is now on the 
same level as it was in the 1921 
depression. During the five-year 
period from 1921 to 1925, 41%% of 
all the manufacturing corporations 
in the United States didn’t make a 
dollar of profit, and yet the average 
man buys steeks with his eyes tight 
shut and with no inyestigation at 
all as to whether or not the man- 
agement is in scientific hands. 

I recently looked over the balance 
sheet of a large corporation that 
hadn’t paid a dividend in ten years. 
IT couldn’t account for its poor show- 
ing until I finally learned that it 
had never spent a cent for research. 
Gradually its business had gone to 
pot and it hadn’t spent a nickel 
to find out why, or to create new 
ideas with which to meet tne ever 
changing conditions of the times. 

For a number of years phono- 
graph manufacturers were smoth- 
ered in luxury as a result of un- 
of, prosperity—when some 
brilliant genius invented a radio— 
and the Victor company passed its 
dividends and the rest went to the 
industrial hospital. 

It is said that during’ the war 
there were 44 American companies 
engaged in the production of potash 
and now there is only one—and 
that one was the only one that 
maintained a research department. 
What about the widows whose 
money was invested in those con- 
cerns? For generations, paper man- 
ufacturers regarded their ability to 
make paper as a favored inheritance 
from their ancestors—like brown 
eyes. Nobody was fool enough to 
dream of making paper from South- 
ern pine—but one young chemist 
with a head full of brains did it— 
and now our Southern mills are 
making paper and money too. They 
remind me of the fellow who asked 
a scientist if a boy could inherit 
his father's wooden leg, and he 
replied: “No, but he could his 
wooden head.” : 

One of the greatest efforts of re- 
search is to find cheap substitutes 
for everything that is expensive. 
Artificial pearls and silk and fur 
and leather are fighting to supplant 
the “real things” and at the same 
time, the “real things” are fighting 
one another. A few years ago com- 
petition existed only between com- 
petitors in the same line, but now 
a retail clothier must compete with 
movies and radios, restaurants and 
jewelers to get his share of the 
public purse. There is a rapid 
chase not only for the last dollat 
the consumer has, but for all he 
hopes to have for a year or two in 
the future—thanks to the install- 
ment selling plan. Oil is fighting 
coal to heat the country and elec- 
tricity is fighting ice.to cool it—and 
now gas makes a bid to monopolize 
the whole show by producing both 
heat and cold. Steel is fighting 
wood, cement is fighting steel, lum- 
ber is fighting cement and celotex 
is giving lumber the eatest fight 
of its long and honorable career. 

Simply announce that you are 
a building a house ard 
you will be hounded to death by 
57 varieties of material men. From 
the cellar to the garret you must 
listen to arguments of brick agaiwst 
cement, metal against wood, wall- 
board on ake plaster, and so on to 
the roof—and when at last your 
house is finished and furnished and 
you thréw yourself exhausted into 
the Sockoetee re. of your dear 
old feather bed—another lawless 
salesman breaks down your bed- 
room door and “bawis you out” be- 
cause you didn’t buy his “Oster- 
moor.” And the sad part of it is 
that one prominent authority tells 
us we are all paying 100% more 
for building materials than we 
should, all due to the cost of com- 
petition. ae rea 

And when it comes to food stuffa, 
the battle is flercer than ever. 
Every method known to science is 
being used to sell food in one form 
or another. As one writer puts it, 
‘If plain rice won't sell at 7c a 
pound, they change it into puffed 
rice and sell it at 61¢; wheat at 2%c 
becomes puffed wheat at 68¢; corh 
at 1%4%c becomes corn flakes at 20c.” 
Fish are fighting fowl—and both 
are fighting beef. Every food from 
soup to nuts is fighting for a big- 
ger place in our poor old American 
stomach—sauer Kraut and pickles, 
prunes and spaghetti, coffee and 
postum, oatmeal and grapenuts—no 
wonder John D, Rockefeller is suf- 
pee from indigestion! ‘ 

And here again, ideas—ever new 
ideas—are the only life boats upon 


which we can depend. Ideas have] 
never been so vital as they are] 


right now. Over 80,000 applications 
for patents go through th ; 
States ‘Patent. Office Soxery year == 
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FOR 
PARAMOUNT - PUBLIX 
SERVICE 


By Palmer Hall Stilson, 
(General Traffic Manager, 
Paramount Famous Lasky Corp.) 


A few weeks back we had a 
letter from Earl St. John, Direc- 
tor of the Plaza Theatre, London 
who informed us 
that his wife and 
eighteen- 
months old baby 
boy would arrive 
at New York on 


the Steamship 
Thereafter, ao pee N WN 
would appre-| [TAND’’ enroute 


elate its pub- 
lication in 
PUBLIX 
OPINION be- 
cause I want 
to give your 


to Alabama. As 
Mrs. St. John had 
never beenin 
America, he was 
concerned over 
her possible con- 
fusion here and 
asked if we 
would assist by 
seeing his little 
family safely on 
board the proper 
train. 


berg recogni- 
tion for his 
splendid eco 
operation in 
 feonne ee 
‘tion with the 


“Pp E N N 

OPINION | LAND” duly 

Pe aderd nace | docked, on Mon- 
| reeognition. day, October 1, 
Sincerely, 1928, 8:30 A. M. 

P. H. Stilson We were. guc- 
cessful in havy- 


ing our travelers landed at 9:10 
o'clock and thru the co-operation 


Johns’ 


of the custom officials, Mrs, St. 
baggage was at once 


cleared and dispatched to the 


Pennsylvania railroad, thereby en- 


_ abling Mrs. St. John and her son 
_ to leave New York on the 10:10 


A. M. train. 

Thru the co-operation of the 
Home Office we had made prey- 
ious arrangements with Mr. Sid- 
ney Dannenberg, Manager of the 


_ Alabama Theatre at Birmingham, 
and forthwith wired Mr. Dannen- 


berg of our accomplishments at 
New York. 
Mr. Dannenberg, with members 


: of his Staff, met the train at Birm- 


ingham, arranged all details of 


_ baggage handling, showed Mrs. St. 


John the points of interest and 
‘duly placed her and the baby com- 


_ fortably on a train for Sylacouga, 


_ Alabama, 


Mrs. St. John has since 


_ expressed her appreciation. 


efficiently Publix Service 


This is brought to your atten- 
tion to show how completely and 
and 
Paramount Service co-ordinates. 


_ This is significant of our world- 


wide harmony of service and it is 


_ very gratifying for us to-pay tri- 
bute to Mr. Dannenberg for his 
_ Splendid courtesy in this particu- 
_ lar and important transaction. 


a Biers: 


NIGHT LIFE IS 


ON DECLINE 


The last issue of VARIETY 
calls attention to the fact that the 


night life of Broadway is being |. 


_ threatened with extinction by the 
combined forces of politics and 


propaganda. | 


The recent wave of scandalous 


- murders in and about the various 


night clubs has done much to 


frighten away customers and busi- 
- ness has dropped off accordingly. 


In addition, the criminal investi- 
gations of the District Attorney’s 
office, and the prohibition enforce- 


ment crusades of the Attorney 


General’s office are monopolizing 
the space in the daily papers and 
this publicity is reacting unfavor- 
ably against the clubs. 

The cafe business has not been 
80 good the past few weeks and 
this constant pounding in the 
Press is making things even 
worse. There are still the same 
group of “‘habitues” making the 
usual rounds but the bulk of the 
night clubs’ business depends 
upon the “laymen” and these are 
being rapidly frightened away. 


The Steamship | 
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GYM WORK AID |EDITOR LAUDS 


STAR MEETS STAR! 


Jackie Coogan, playing Shea’s Buffalo, wishes good luck to Irene 
Wolf, the Buffalo “Opportunity Contest”-W inner 


ALIBIS 


By GROUCHO MARX 


In compiling this memo of everready alibis for ‘‘Variety” 
also known as tried and true for squawks, I willingly release 
them to the show business at large. In our march across the 
map with ‘“Cocoanuts,’’ we have heard them all, as other 
shows have before and others shows will after. 

Some are geographically placed and others cover the 
country if not the world. Permission is granted for rewrites, 
replacements and revisions, along with adaptations. 

For the more intelligent reader, the squawks are divided 
into months, in case anyone wishes to send them out as Xmas 
ecards: 

September—Too early in the season. People not back from 
country. -Those returning busy preparing the children for 
school. 

October—First part of month World Series killing busi- 
ness. Second half month, unseasonable weather. 

November—Political and business uneasiness due to elec- 
tions. Last-half of month, football games draining locals. 

December—Cinch. Always bad. Xmas shopping. 

January—Bankrolls depleted after Xmas shopping. Thou- 
sands of department store clerks in sanitariums from over- 
work. ; 

February—Huge blizzards paralyze railroads. Suburban 
towns hemmed in by gigantic snowdrifts. Oldest inhabitant 
calls it biggest blizzard since ’88. 

March—Income tax filings. 

April—Lent. 

May—Unseasonable weather. 
out in cars. 3 

(If now playing New England, substitute—mills on half 
time. Silk stockings killed cotton industry. ) 

Western Pennsylvania—Steel business in record slump. 
Mills fighting unions. Workers in ugly mood. : 

Detroit— Business either bad because Ford’s new car isn’t 
out or bad because Ford’s new car is out. 

Mississippi Valley—-Floods ruined farmers. Theatrical 
business will be bad until billS are passed giving farmers 


Daylight saving. People 


wheat guarantee and federal flood relief. 


Southern Territory—Everything south attributed to cotton 
situation. Show may be 1,000 miles from cotton fields but 
this standard alibi. Used from Wilmington to Phoénix, to 
New Orleans, via any road. 


“> Shi o> 


TO SERVICE 


An example of the thoughtful 
cooperation which characterizes 
the relation between Publix thea- 
tre Managers and their employes 
Was recently furnished by Man- 
ager J. C. Strock, of the Minnesota 
Theatre, Minneapolis, Minn., who 
developed a plan whereby all his 
ushers might avail themselves of 
the athletic facilities of the 
Y.M.C.A. next door to his theatre 
at half rates. 


Manager 


Strock, an athlete 


|} himself, believes that good health | 
jis a fundamental 


factor in suc- 
cess and that in order to do his 
best work, a man must be phys- 
ically fit. Lacking the adequate 
space for a gymnasium in his own 
theatre, he made special arrange- 
ments with the Y authorities 
whereby ushers under twenty-two 
years of age would be given a 
special three months rate of four 
dollars, a five dollar rate being 
made for those over twenty-two. 


For these rates, which are half 
the regular cost, the boys are en- 
titled to two special classes a week 
of physical educational work fea- 
turing first aid under a competent 
instructor In addition, they are 
entitled to all the other privileges 
of a regular Y member. Classes 
meet Monday and Thursday morn- 
ings at nine thirty and last one 
hour. 


Plans are being made to enter 
the theatre basket ball team in the 
Y league. A handball tournament 
for the outfit has already been 
worked out. One of the mem- 
bers of the team, a former coach 
and athletie director of a normal 
school, left a lucrative position to 
work as a doorman at the thea- 
tre in order to learn the business. 


The enthusiastic response of the 
boys was shown by an immediate 
100 per cent enrollment in the 
class. To facilitate matters they 
were allowed to pay their entrance 
fee at the rate of $1.00 a week. 


To show his belief in the under- 
taking, Manager Strock intends to 
join the class himself. ‘I believe,”’ 
he said, ‘‘that our service force 
will function admirably during 
the expected big business of the 
fall and winter season. I know 
that its members will be physical- 
ly fit and “‘rarin’ to go!’ ” 


NEW COMPETITION 


(Continued from page 6) 


sell at honest prices; when honesty 
pays dividends and fair dealing just 
rewards—then will the realm of 
American business become a true 
profession. 


Here, then, is the new three-sided 
competition that the modern’ Boss 
is up against. At first glance it 
looks dark and foreboding——failure 
and hankruptey stare us in the face. 
But the more we study, the more 
we come to see a sparkling star of 
hope that shines ' through these 
darkening clouds and fills our 
hearts with faith and courage. 
These same statistics that show 
over 20,000 failures in a single year 
also show the reasons why. ‘They 
show that true ability can win to- 
day just as it has always won: that 
in almost every instance of failure 
the man himself is to blame: that 
over 80% of all those 20,000 failures 
were due to speculation, inefficiency, 
poor judgment—chiefly lack of 
brains, 


The one big lesson to be learned 
from all this study is the simple 
fact that seientifie thinking has at 
last become the first essential of 
the successful business man. Money 
used to do all the talking, but now 
it whispers reverently in the pres- 
ence of brains. The handwriting on 
the wall still appears today — and 
only they who have brains enough 
to understand its meaning can even 
hope to long enjoy the rewards of 
successful business life. There never 
was a time when the opportunities 
for young men of brains were so 
alluring as they are right now— 


| and never a time when ability was 


in such demand. Baek of every suc- 
cessful business stands the roman- 
tie figure of some resourceful man 
—who kept his hand on the present 
and his eye on the future — ever 
directing the load up hill and down 
hill to the final goal of success. 
Never before in the history of the 
world have the prospects been so 
bright for men who think—for men 
who know. 


And so, I leave with you this in- 
teresting story of American Busi- 
ness. A new chapter is added every 
year. The successful business man 
of today is living an adventure far 


TAMPA’S TAMPA 


When a newspaper editor dis- 
cards the sober, even tone of the 
editorial column to burst into the 
enthusiastic hosannahs of the 
press agent in praise of a theatre, 
it speaks well for the standing 
of that theatre in the community 
and for the capabilities of those 
men in charge of its destinies, 

Says the Tampa Morning Trib- 
une in its editorial under the head 
of “Tampa's Tampa:” 


“It is claimed by Tampans and 
admitted by most visitors that 
Tampa has the most beautiful the- 
atre in the United States. The 
big movie palaces of Broadway 
and of other cities are larger, 
more impressive through sheer 


bulk and magnificence... but for 
artistic charm, perfect harmony of 
effects, for imparting the impres- 
sion that one has been trans- 
ported, as if by magic carpet, from 
the workaday world to a fairy- 
land, a paradise, Tampa’s Tampa 
is not equalled on this continent. 


“The Tampa is celebrating its 
second anniversary. It is a Tampa 
institution and one of Tampa's 
boasts and prides. It has provided 
Tampans and visitors with a re- 
fuge from the cares and toils of 
life, where they may revel or rest, 
as they may choose, in a beaute- 
ous land of Make Believe.’ 


The second anniversary was of- 
ficially opened on Saturday night, 
October 13, in a carnival atmos- 
phere of streamers, festoons and 
balloons, with the town barker 
megaphoning the announcement 
of the special midnight show to 
be given after the regular per- 
formance up and down the street. 
The turnout for this show was 
reminiscent of Florida in its bal- 
my boom days with a midnight 
crowd covering the sidewalk for 
over a block. After standing room 
had been sold, a_ great many 
people were turned away. A large 
birthday cake was placed in the 
lobby and novelties were distrib- 
uted to the patrons. 


On Sunday, the next day, the 
theatre’s attendance record for 
1928 was broken with Clara Bow’s 
“The Fileet’s In,’ and the fact 
was heralded in the newspapers. 
Several weeks before the showing 
of the picture, 500 hangers were 


| Placed from one end of town to 


the other; Tampa signs on all the 
Yellow cabs, signs on the front 
of street cars, banners and flags 
decorated the Marque, greetings 
were run in merchants’ ads, sailor 
hats announcing the picture were 
given, away to newsboys and 
school children. Every available 
spot in the lobby was hung with 
Clara Bow posters and in the 
outer lobby a ship display was 
set up which included a helms- 
man’s wheel, a large binnacle 
compass, anchors, coils of rope, 
port and starboard lamps and life 
preservers. 


“We found that going after the 
people,”’ said Manager A. M. Roy, 
“telling them about Anniversary 
Week and Clara Bow brought the 
desired results and this four day 
run will bring us an average 
week’s receipts. The success of 
our campaign goes mostly to our 
service staff for every man knows 
not only how to approach the 
patron in seating him but also 
knows the approach to a4 merchant 
or some other contact that will 
permit merchandising our show. 


“Clara Bow in ‘The Fleet’s In!’ 
will shatter all records if you let 
the public know she’s in town,” 


ne eR 
grander and nobler than is written 
in all the books of fiction and 
poetry and song. His daily work 
is proof to all the world that he 
too is toiling for his fellows—and 
in the same measure that he renders 
useful service do the rewards of 
life come’ back to him. It teaches 
the inspiring story—thnat active 
brains and fighting courage, coupled 
with an earnest desire to serve, will 
round out a mere business man into 
a-great benefactor of mankind — 
spreading comfort and peace and 
ft hag to the people of all the 
earth. 


YOU HAVE THE 
MERCHANDISE! 
Seno fT f% 


Vol. Il 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


ie Publix & Oyinian 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 


A.M. Borsrorp, Dr. Advertising Benjy. H. Serxowicn, Editor 
Contents Strietly Confidential. 


“Who’s Calling Please?’’ ; 


a Of all the gratuitous insults possible to receive over the tele- 
phone, the one that goes “Who's calling, please?” is probably first 
‘i and worst on the list. Publix and Paramount organizations, along 
1 | with every other big organization, are guilty of permitting the prac- 
ay tice. 

Granted that the person called wants protection against pests 
and wants an advance inkling of the identity of the person calling, 
the “who’s calling, please” not only invariably fails to give the 
protection, but actually registers a stinging insult. : 


Why not have the person answering the phone substitute: “I'll 
see if I can locate him. Or hold the phone while I look. Or will 
you tell me who is calling and for what, so I can tell him whom to 
call back if the connection is accidentally broken?” 


Thus the required information is obtained and the feelings of 
the telephone caller spared. 

The “who’s calling?” is needlessly belligerent in effect and 
implies that if you or your business are not considered important 
by a secretary, you can’t proceed. True enough, but why be 
brutal ? 

“Who’s calling?” has often been answered with “Tell your boss 
to go to hell!” by people who phoned at considerable voluntary 
effort, to do a favor to the person called, and who happened to be 
in such a fortunate position as to be able to make such a glorious 


reply. 


Le EO oe 


‘“‘HAPPINESS: | 


Happiness is a by-product. 
We can’t buy it because it has no price. 
Some people try to purchase happiness by getting drunk; 
others build fine houses, and some travel around the world. 
But the goal is as elusive as the horizon. 
The main issue in life is service, and happiness is incidental to 
il service. 
‘ To try to win happiness from the world, without serving the 
be world, is like trying to distill gasoline from water instead of from 
crude oil. It can’t be done. 
i The contractor who erects an honest, substantial building wins 
ea happiness. ; 
_ The statesman who forwards the cause of humanity wins hap- 
piness. 


MICKEY FINN— ADVENTURE NO. 948 


_ Hardly had the keys of the editor’s machine ceased 
vibrating from the fiery editorial he had just indited against 
the “Who’s Calling, Please” nuisance when the telephone 
bell rang in the office. 

Mickey Finn sidled lazily up to the phone. 


“Hello,” he lisped, and then, after a slight pause, very 
sweetly—‘‘Who’s calling, please?”........ 


News Note: Dr. Rookim, of Bellevue Hospital responded 
to the call and he was removed suffering from 
lacerations of’ the left ear, nose and forehead, 
abraisions of the forearms, neck and abdomen, 
contusions of the upper thighs, fracture of 
the collar bone, lower spine and right leg, 

seven broken ribs and other mmor ailments. 

His recovery is expected but not desired. 


*% 


: The Official Voice of Publix 
Publix Theatres Corporation, Paramount Building, New York, Week of November 10th, 1928. 


“Imagination to visualize future problems, and personal driving force to solve them, are the two 


Publix seeks in men under consideration for promotions.” —SAM KATZ. President. Publix Theatres | 
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toerererrs rere : 

Effective October 21st, Mr. Wm. Spragg replaced Mr 
at the Stadfum, Woonsocket. Mr. League’s assignm< 
coming. 


BEST HIT 


Jesse L. Lasky, first vice-presi- 
dent in charge of production, has 
just issued to the press an en- 
thusiastic report of the immediate 
outlook for Paramount pictures. 


Mr. Lasky’s most glowing com- 
ment was in praise of ‘“‘Interfer- 
ence,” Paramount's first all-talk- 
ing picture, which is to be re- 
leased for extended run at the 
Criterion Theatre, following the 
great success, ‘““‘Wings.” He told 
also of plans for production at the 
Long Island studio, of the arrival 
of the French music hall star, 
Maurice Chevalier, to appear in 
Paramount pictures, and of out- 
standing new films now being 
made, many of them with sound 
and dialogue. 


“I have seen ‘Interference’ al- 
ready, and I know what I am talk- 
ing about when I say it is a great 
picture,’”’ said the producer. 


“Save for a small number of 
exceptions, the sound pictures 
shown so far have succeeded on 


Effective Sunday, October 28th, the Bijou Theatre, Woo 
be under the direct management of Wm. Spragg, 
dium. House Manager will be Mr. John Arnold. 


The Ritz Theatre, Anniston, Ga., opened October 2 
Walker is in charge of this house. 


The Cocoanut Grove Theatre, Cocoanut Grove, Fla., is 
October 13th. 


Mr. Edward J. Mathews is manager of the Rialto 
Mass., under the supervision of Mr. David F. Perkins, 


* 


Effective October 28th, Mr. Walter League replaces 
the Capitol, Alliston. We have accepted Mr. Nylen’s 


Mr. Thomas Wear, manager of the Broadway, 
transferred to the Central Square, Cambridge as 
This change takes effect October 28th. 


The Florida, St. Petersburg, Fla., opened October 26th. — 
Cartwright will manage this house. Bip, 


Mr. R. D. Hinchman is the manager of the Spencer 


Effective Sunday, October 28th, Mr. H. Schwartz 
the basis of novelty. Few of them/the management of the Broadway, Chelsea, 

have presented real quality. We) Wear. 

have been passing through months 


of experiments: sad prom Coral Gables Theatre, Coral Gables, Fla., opened Sunday, 
“The time for talk has passed.| 28th, with four changes of pictures a week. Mr. k : 
Producers of talking pictures now} manages this theatre. 
must show results. And ‘Interfer- 
ence’ is a picture which we are 
proud to show. It can meet the 
test of solid merit. I believe it will 
set a new standard as a quality 
talking picture. 


“ ‘Interference’ brings to the 
sereen a faithful representation of 
the fine stage play of the same 
name which had a long and suc- 
cessful run on Broadway last sea- 
son. It will be the first stage suc- 
cess to be brought over into pic- 
tures with complete sound and 
dialogue which Paramount will 
make this season.” 


Mr. Lasky announced that prep- 
arations are nearly complete for 
the production of “Burlesque,” an- 
other of the outstanding hits of 
last season, and of “Drums of 
Oude,” from the famous play by 
Austin Strong. Both these pic- 
tures will be dialogue. Roy J. 
Pomeroy, who directed ‘Interfer- 
ence,” will direct the latter. 


“Silent pictures still will receive 
the most careful attention, being 
eonsidered as of no less import- 
ance than those with sound,”’ Mr. 
Lasky said. 


The Lyric, Dover reopens November 9th—operating © iy 
and Saturdays—single feature, same picture for two days. Th 
will be under the supervision of Mr. Pinkham, present 


the Strand. 


October 22nd, Mr. J. L. Cartwright has been. 
Petersburg. ;, 


Effective 
City Manager at St. 


Effective October 22nd Mr. Arthur Novak has been 
manager of the Rialto, Chattanooga. 7 


Mr. R. M. Swanson, of our last i 
cn gg ops lB oa West Palm Beach ef e 

s also our inten to use him as of 
mount, Palm Beach during the tourist aaeen. ee “7 


BROOKLYN ‘ { 


Telephone subscribers in Gree- 
ley, Colorado, have unlimited call 
service. This enabled Manager C. 
C. Perrin to make excellent use 
of the telephone in advertising his 
showing of the first talking fea- 
ture, TENDERLOIN. Perrin hired 
a young girl to call all the num- 
bers in the telephone book. When 
the phone was answered the girl 
called the party by the name of 


together to see TENDERLOIN. 
When advised by the called party 
that it was the wrong number, the 
girl begged pardon and hung up. 
This got the message across with- 
out knowledge of advertising in 
most cases, Nor did Manager Per- 
rin take a chance and arouse an- 


Houston, B, LL. 
sistant at the Ne 


inl ; 

pk alg Fs would have re- phi by = 
sulted fr on ‘ «| 
oer eee cell. |. 

the Metropo 
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» frankness, sobriety, 
try and sincerity.—The 


